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ABSTRACT 

Is radio broadcasting of development programmes in rural areas helpful to women's 

participation in development initiatives? This study examines the role of Voice of Kigezi 

radio station in promoting women's participation in development initiatives in Kabale 

Central Division. A sample of twenty-four (24) respondents was obtained through purposive 

sampling. These included village women, Voice of Kigezi staff and government officials. 

Interviews and focus group discussions were used to collect data. The data was coded and 

analysed using Atlas.ti 8. It was found that Voice of Kigezi radio, through the broadcast of 

development programmes, has aimed to create an enabling environment for women to 

participate in the various development initiatives in the region; providing women the 

opportunity to express their opinions and participate in discussions on development 

projects in the region, creating avenues for free health services and legal advice, and 

informing and educating women about the various development initiatives in the region, 

empowering women among others. However, financial constraints, lack of a women's 

listening forum, limited programmes for women, fear of some women in the region to 

participate in discussions, male dominance in broadcasting the development programmes, 

stereotyping, betrayal by the implementing agencies and the geographical nature of the 

region continues to prevent the station from facilitating women’s participation in the 

development initiatives in the region effectively. The study recommends that the 

government through its regulatory body - UCC - should have a clear policy on how radio 

stations can create equal access and participation in the production of development 

programmes and distribution of jobs in radio stations. A policy to create development 

programmes that specifically target women is also strongly recommended. Secondly, the 

management of Voice of Kigezi should establish a listeners' forum for women, set up toll-
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free telephone lines for key development programmes, ensure that evaluation of 

programmes is included in the strategic plan, publicise the objectives of the development 

programmes and the vision and mission of the station and finally, the station should 

strengthen its communication approach through a participatory communication model.        
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CHAPTER ONE 

INTRODUCTION TO THE STUDY 

1.0 Introduction  

This chapter offers an overview of the study and introduces the problem statement, 

purpose, objectives, research questions, justification, significance, and scope of the 

investigation. Additionally, it offers a comprehensive summary of the research 

techniques employed, the theoretical underpinnings of the study, and the 

organisation of the thesis. 

1.1 Background to the Study  

This study examined the ways in which radio broadcasting of development 

programmes in rural areas influences women's participation in development 

initiatives, using Voice of Kigezi radio station. The motivation for this study stems 

from the researcher's observation that rural radios, despite their potential, do not 

effectively promote women's participation in development projects within the region. 

By investigating the specific context of the Voice of Kigezi radio station in Kabale, this 

research aimed to shed light on the factors that hinder or facilitate the broadcast of 

development programmes and women's active engagement in rural development 

efforts. Through a grounded theory approach, the study sought to provide valuable 

insights and recommendations to enhance the role of radio in promoting women’s 

participation in development projects within the rural Ugandan context. 

Women can contribute significantly to the development of rural communities. It is not 

surprising that Bayeh (2016) argues that sustainable development is impossible 
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without women's empowerment. However, gender gaps in areas such as health, 

education, economic participation, material resources, and political empowerment 

(Global Issues, n.d.) limit their full participation in community development efforts. 

According to a report by the Uganda Bureau of Statistics (2016), a large proportion of 

informal workers are women (89.5%), compared to 85.3% for men. Many jobs in the 

informal sector are insecure and poorly paid (Balloon Ventures, 2018). These 

inequalities are also reflected in the media. Anyango (2009) noted that women still 

experience sexual harassment and negative attitudes from male colleagues. 

Additionally, women's voices in the news are underrepresented (Akiiso, 2018; Djerf-

Pierre & Edstroem, 2019). Akiiso (2018) further highlights the continued negative 

portrayal of women in the media. These factors increase women's vulnerability and 

limit their ability to participate in development initiatives in their region, hence 

slowing development. Despite these challenges, rural women play a vital role in 

ensuring food and nutrition security, generating income, and improving rural 

livelihoods and well-being (UN Women Watch, 2012). One can only imagine the 

potential impact if they had full support from radio, the most widely used medium in 

Uganda. 

Radio plays a significant role in promoting women's participation in development 

initiatives in rural societies. Drawing on examples from India, Nirmala (2015) reports 

that rural women testified to the enriching impact of Holy Cross radio programmes, 

which boosted their confidence, provided information on pollution, health, and 

hygiene, and facilitated their personal development. Similarly, Bandelli (2011) 

highlights the transformative effect of Namaskar Radio (90.4) in India, where both 
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female producers and listeners began contemplating their capabilities and the 

aspirations of other women. In neighbouring Kenya, Abiya (2015) observes that Serian 

FM has positively impacted women's lives through relevant programmes and 

productions, leading to a reduction in violence against women, increased women-led 

businesses, a decline in female genital mutilation, and lower rates of early marriages. 

In Uganda, Musubika (2008) found that radio was instrumental in raising awareness of 

development issues among rural women. These findings provide insights into the 

benefits of radio  in facilitating women's participation in rural development 

initiatives. 

1.2  Problem statement 

Despite radio's rapid growth in Uganda since the early 1990s and its influence in 

promoting development, the effective dissemination of development programmes and 

women's participation in development efforts are hampered by a number of persistent 

women-related media issues, including patriarchal attitudes and beliefs, wage gaps, 

harassment of female journalists, difficulties in balancing work and family, limited 

access to education, and women's refusal to participate in discussions (Lowe, 2018; 

Made and Lowe, 2009; Rabe, 2006; Rodny-Gumade, 2015; Klaa, 2020; FAO-Dimitra, 

2011; Gilwald et al., 2010; Marachtho, 2017). Existing literature acknowledges the 

significance of radio in fostering women's participation in development, but there is a 

dearth of research specifically focused on the broadcast of development programmes 

on radio and women's involvement in development efforts in rural areas. For this 

reason, this study sought to explore the influence of development programmes 
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broadcast on radio on women's participation in rural development initiatives, with a 

particular focus on the Voice of Kigezi radio station in Kabale. 

1.3 Objectives of the study 

The study aimed to gain insights into the role of radio in promoting women's 

participation in development initiatives in rural areas, specifically focusing on Kabale 

Central Division in Western Uganda. This was achieved by examining the perceptions 

of rural women listeners, Voice of Kigezi radio staff, and local government 

representatives regarding the broadcast of development programmes on Voice of 

Kigezi radio. Additionally, the nature of these programmes was analysed, with 

particular attention given to gender issues and women's involvement in development 

initiatives in the area. The ultimate goal is to encourage the production of improved 

development programmes that effectively foster women's participation in 

development projects in rural areas through gender-sensitive and inclusive 

programming. To achieve this, the study was guided by the following specific 

objectives: 

1. To assess the effectiveness of Voice of Kigezi radio programmes in promoting 

women's participation in development initiatives and determine the specific 

benefits of these programmes for women in Kabale Central Division. 

2. To analyse the challenges faced by Voice of Kigezi radio in its efforts to 

promote women's participation in development initiatives in Kabale Central 

Division. 
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3. To assess what measures Voice of Kigezi radio could take to increase women's 

participation in development initiatives in Kabale Central Division. 

1.4  Research Questions 

The study was guided by the main research question: How has Voice of Kigezi radio 

facilitated women's participation in development initiatives in Kabale Central 

Division? As a result, the following sub-questions were formulated to answer the main 

question: 

1. How effective are Voice of Kigezi radio's development programmes in 

promoting women's participation in development initiatives, and how have 

these programmes specifically benefited women in the region? 

2. Voice of Kigezi radio is working to encourage women's participation in 

development projects in Kabale Central Division through the broadcast of 

development programmes but faces many challenges. What are they? 

3. What measures could Voice of Kigezi radio take to facilitate women's 

participation in development initiatives in Kabale Central Division better 

through its broadcast of development programmes? 

1.5  Justification of the Study 

The argument is that rural radio stations should go beyond broadcasting development 

programmes. While development programmes are crucial, increasing the number of 

programmes for and by women, ensuring gender equality in duty distribution, 

promoting full and equal participation in programming, and providing support for 

women's education, training, and employment can further enhance women's 
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participation in development activities (UN, 1995). This research intends to advance 

knowledge on the topic of media, specifically radio, and balanced development. 

1.6  Significance of the study 

Given that Voice of Kigezi radio station reaches a wide audience in Western Uganda, 

as well as Rwanda, the Eastern Congo, and Northern Tanzania, this study has 

relevance for many members of society who aspire to rapid and balanced 

development. Firstly, rural radio stations can utilise the findings to reassess and 

reshape their programmes. The results can deepen their understanding of the 

mechanisms involved in programme formulation and design, ensuring the effective 

participation of women in various development projects. 

Moreover, this study can help rural women recognise that radio serves a purpose 

beyond entertainment. It can educate them about the barriers hindering their full 

engagement in development initiatives. 

Additionally, this study contributes to the existing literature on development 

journalism and women's empowerment. The findings can be used to promote the 

concept of societal development through women's active participation. 

Furthermore, further research and training in this field can prove valuable for 

policymakers, both state and non-state actors, media practitioners, and academics. 

1.7  Scope of the Study 

The geographical, content and time scope of the study is analysed below: 
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1.7.1 Geographical scope 

Kabale is located in southwestern Uganda, approximately 408 km from Kampala City. 

It serves as the centre for Rukungiri, Rukiga, Kanungu, Rubanda, and Rwanda. The 

district is administratively divided into three wards: Ndorwa East, Ndorwa West, and 

Kabale Municipality. Within Kabale Municipality, there are three divisions: the 

northern division, the southern division, and the central division. The study focused 

on five villages within the central division: Kigongi, Kigongi A, Bugongi, Nyabikoni, and 

Kiyoora. 

1.7.2 Time scope    

The study included information on Voice of Kigezi radio's efforts to increase women's 

participation in development initiatives in the region since its inception in 2000. It was 

necessary to use this time period to obtain a wide range of data.  

1.7.3 Content scope 

In terms of content, the study mainly focused on the influence of the broadcast of 

development programmes on radio and women’s active participation in rural 

development initiatives. The report highlights the effectiveness of Voice of Kigezi 

radio's development programmes and the benefits that women have gained from 

them. It also addresses the obstacles that hinder the station's efforts to facilitate 

women's participation in development initiatives in the region and proposes solutions 

to these challenges. Furthermore, the study examines radio's collaboration with other 

stakeholders to promote women's involvement in local development projects. 
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1.8  Theoretical and conceptual framework for the study 

The central focus of this study was the relationship between radio’s broadcast of 

development programmes and women's active participation in development initiatives 

in rural areas. The theoretical and conceptual framework below provides insights into 

the relationship between radio and women's involvement in development initiatives. 

1.8.1  Theoretical framework 

From a theoretical perspective, the study was situated within the framework of media 

advocacy theory. According to Adebayo, "media advocacy utilises journalism 

techniques to promote media support for health, development, or social causes" 

(Adebayo, 2014a, p. 51). To provide insight into the theoretical foundation of this 

study, two theories within media advocacy were adopted: the "democratic 

participant" theory and the "contemporary feminist media activist theory." 

1.8.2 Conceptual Framework 

A conceptual framework is the researcher's explanation of how the research problem 

is to be researched (Adom, Emad and Adu-Agyem, 2018). The conceptual framework 

in this study therefore discusses the relationship between radio’s broadcast of 

development programmes and women's participation in development initiatives in the 

region. This paper assumes that radio as a development tool can facilitate women's 

participation in development initiatives in the region in three ways: first, by 

empowering women; second, by creating awareness and knowledge about 

development issues; and third, through advocacy and partnerships. The first form of 
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facilitation refers to how radio can help empower women in the region by providing 

them with a forum to participate in the discussion of development issues in the region 

and also improve their confidence and knowledge. The second form of facilitation 

relates to how radio can help raise awareness and knowledge about the importance of 

women's participation in development activities, the factors that affect their 

participation and ways to mitigate the challenges. The last aspect relates to the radio 

station's involvement in creating an enabling environment for women's participation in 

development projects in the region through its partnership with other development 

actors. Below is a graphical representation. 
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Figure 1: Conceptual framework: Radio’s role in facilitating women’s participation in 

development initiatives 

Source: Author 

1.9 Summary of Chapters of the Research Report 

The thesis is divided into six chapters. The first chapter deals with the study and the 

context. It also provides a snapshot of global and national views of radio and women's 

participation in development projects. Chapter two of the study addresses the 

literature review, beginning with the theoretical and conceptual framework. It then 

discusses the literature related to the three main themes of the study. Chapter three 

addresses the methodology. In chapter four, we address three main themes: the 

effectiveness of the radio programmes and how women in the region have benefited 

from the programmes; the challenges faced by radio; and the potential solutions that 

emerged from the focus group discussions with women and the interviews with VOK 

staff and government officials. Chapter five discusses the findings. Chapter six 

concludes the study. Recommendations and relevance for future research are also 

discussed. 

1.10  Chapter Conclusion 

As mentioned, over the past few decades, radio has grown quickly throughout 

Uganda, even in the nation's rural areas. Many of these radio stations believe that 

broadcasting development programmes is essential since it helps to promote the 

nation's development efforts. The study therefore investigates if and how the 
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broadcast of these development programmes has influenced women's involvement in 

rural development initiatives. 
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CHAPTER TWO 

LITERATURE REVIEW 

2.0 Introduction 

This study explored the role of radio in promoting women's participation in rural 

development initiatives. Firstly, the various bodies of literature that provided the 

theoretical and conceptual framework for the study were examined. Next, the lasting 

value of radio as a tool for fostering women's involvement in 21st-century development 

efforts was explored, and its associated benefits were analysed. Lastly, the existing 

literature on challenges and strategies for overcoming them was reviewed. 

2.1.  Theoretical Literature Review 

The "democratic participant" theory and the "contemporary feminist media activist" 

theory were the two theories that were used in the study. The applicability of these 

theories to the current issue is illustrated in this section. 

2.1.1.  ‘Democratic participant ‘theory 

In this paper, the theory of democratic participation focuses on the radio's account of 

its efforts to promote women's participation in the discussion of the development 

programmes addressed. Jide and Adesoji (2013) write that the theory:  

Proposes that the media should propagate, support, and promote the views and 

opinions of individuals in respect of governance, leadership, and the 

stewardship of leaders in public governance. (Jide and Adesoji, 2013, p. 101) 
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The theory emphasises the need for the media—in this case, radio—to provide equal 

access for the public to voice their concerns and opinions, regardless of their status in 

society (wealth, gender, position, tribe, etc.). As Jide and Adesoji put it, 

"participation in social decision-making processes and involvement in communication 

activities should not be reserved for the rich alone, but for all citizens" (Jide and 

Adesoji, 2013, p. 101). Maractho explains that: 

Participation is the manifestation of the voice and visibility of women on the 

media (represent action), the inclusion of women in public life through 

consultation and conversation on the media (interaction), and women’s quest 

for equal rights and political agency through the involvement and influence of 

the state and society using the media (engagement). (Marachtho, 2017, p. 68) 

For Fraser (1990), being able to speak in one's own voice is a requirement for 

participation (Fraser, 1990, p. 69). Participation can also be viewed from a formal and 

informal perspective, where the former focuses on the different mechanisms put in 

place by development agents to enable women to contribute to the development of 

their areas and the latter looks at the women taking actions without being invited 

(Cornwall, 2002). 

Finally, regarding support, Baran and Davis (2012) concluded that democratic 

participation theory advocates grassroots media support for cultural pluralism. 
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2.1.2  ‘Contemporary feminist media activist’  

Contemporary feminist media activism has its origins in the UN Fourth World 

Conference on Women held in Beijing in 1995, where the media was recognised as one 

of the crucial areas for gender equality (MiniÊ, 2007, p.289). The theory is widely 

accepted in recent gender media studies because it goes beyond the issue of women's 

representation, gender stereotypes and pornography, which were at the heart of the 

feminist media activism that was its predecessor.  

The adaptation of contemporary theory of feminist media activism in this study is 

based on the argument that the media should move beyond the numerical increase in 

women's power within media institutions and invited guests (Cuklanz and Cirsena, 

1992). A desirable change for the media and, in this context, for radio, based on 

contemporary feminist media activism theory, would thus be the following: 

Monitoring, i.e. surveillance of the media; training media professionals in 

gender-sensitive journalism as well as the wider audience in media literacy; 

advocacy, lobbying and dialogue with the media on concrete problems and 

possible changes; creating codes and guidelines for gender-sensitive 

journalism. (MiniÊ, 2007, p.289)    

After reviewing the two theories to inform advocacy, a conceptual framework was 

designed as a model for the role of radio in facilitating women's participation in 

development initiatives in rural areas, which is presented in the next part of the 

section. 
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2.2 Radio and women's participation in development: Why radio is an effective 

tool in facilitating rural women's involvement in 21st-century development 

initiatives, and accrued benefits 

Radio is an effective tool for enhancing women's participation in development 

initiatives in rural areas today. Some of the major advantages of radio over television, 

newspapers, or new technology include wide geographic coverage, high audiences, 

and low cost (Myers, 2008). The unique attributes of radio in development are carefully 

summarised by FAO as follows: 

It can be listened to while doing other things …, it can serve to pass messages, 

improve the capability of calling upon and organising groups and organisations, 

enlarge the forum for social dialogue, provide effective capacity building of the 

community, raise awareness and knowledge of community issues, bring the 

people's voice to the higher level of their political structure and mobilise the 

community to tackle issues of collective interest. (FAO, 2004, 3.1.1)   

  

Al-hassan, Andani and Abdul-Malik acknowledged that radio is an effective tool for 

development when they wrote that; “issues of poverty, agriculture, gender inequality, 

education, social problems among others could be the focus for programming” (Al-

hassan, Andani and Abdul-Malik, 2011, p.1). In addition, Nandakumar (2015) notes that 

radio stations can schedule women-related programming in separate timeslots. The 

provision of separate time may have significant implications for women's participation 

in development because it helps create a sense of togetherness and empowers them to 

discuss development issues in their area. 
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In Payel (2011), William Schramm divided the role of media in development into three 

parts, namely, to inform, to instruct, and to participate. In this way, radio programming 

can help empower women by educating them about development issues and averting 

their challenges. It is also possible to teach them basic development skills, as well as 

to encourage their participation in development initiatives through debates and 

discussions. In support of this, Gillies (2015) suggests that local stations provide the 

opportunity for local communities to engage with each other on various development 

issues that affect their lives. This focuses the development discourse on local women 

needs.  

 

Radio is also an effective tool for women's empowerment (Premlata and Tanuja, 

2018). By empowerment, we mean the transition from powerlessness to power 

(Nirmala, 2015). Empowerment is central to facilitating women's participation in rural 

development initiatives because power means the ability and opportunity to engage 

creatively and meaningfully in the social development process (Nirmala, 2015). 

Annowarul et al. (2017) point out that radio programmes help solve local social 

problems and bring rural people into contact with government agencies. This means 

that radio can help sensitise women on the various development issues in society such 

as education, politics, economics, health, and services offered by the government and 

its agencies.    

Another long-standing example of radio's effectiveness in promoting women's 

participation in development activities is mobilisation. Yankem acknowledges the 
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importance of mobilisation in promoting participation when he writes; “mobilization 

carries with it the power to promote individual participation and the more intense it 

is the more effective and convincing it is, thus the more it gets people to participate 

in a process” (Yankem, 2013, p.9). Rantimi also adds, “radio, as a tool of mass 

mobilization, overcomes educational and class barriers because broadcasts are 

produced in both indigenous and foreign languages so that they are well understood 

by listeners” (Rantimi, 2011, p.135). In this way, radio can help mobilise rural women 

to find concrete solutions to the common problems they face.   

In addition, radio facilitates citizens' access to information, thus promoting their 

participation in district-level decision making, especially in rural communities where 

information sharing and communication are limited (Mwanji, Biwott, & Gichuhi, 2017, 

p. 73). Improved access to knowledge can particularly benefit women, both in terms 

of their equal status in economic and political life and in fulfilling more traditional 

roles in their families and communities (Garrido and Wiber, 2017, p.8).  

Talking about accrued benefits, research on radio and the inclusion of women in 

development initiatives in African countries including Uganda shows that radio 

supports women's participation. Fellicitas and Boniface (2015) document how in 

Madagascar community members would listen to broadcasts on relevant livelihood 

issues on radio Mampita together, and debate their content. In this way, radio 

facilitated the exchange of community problems, allowing women to describe, 

interpret, analyse, and mobilise around them. 
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Another important contribution of radio to facilitating women's participation in 

development initiatives is the empowerment of women, both on and off the radio. 

Women on radio, for example, highlights opportunities for women to work in radio as 

managers, secretaries, editors, reporters, news anchors, presenters, readers, etc., 

while Women on radio focuses on providing opportunities for women to be heard, e.g. 

as panelists, guests or callers (Marachtho, 2017). In addition, Abiya (2015) notes that 

women in northern Kenya were empowered by Serian FM (88.9) as they are involved in 

the station's activities through direct employment (part-time). The scholar adds that 

women were able to express their views directly in call-in programmes or productions 

and suggest topics that could be addressed through the radio station's programmes 

and productions (Abiya, 2015 p. 48). 

Also, financial knowledge and skills empower them to manage their personal and 

household finances and to develop and manage entrepreneurial activities (Scott, 

2014). 

A study conducted by Medeleine and Glenrose (2016) in Maputaland in rural South 

Africa found that radio played a role in reducing domestic violence by creating 

awareness of contacts and places to report domestic violence and seek safety. It is 

important to facilitate women's participation in development initiatives in rural areas 

because one of the risky effects of domestic violence against women is that it 

negatively affects their productivity as they are unable to realise their full potential 

(Sarabu, 2016).  
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According to Musubika, women in Uganda praised Mama FM for giving them a voice 

and for providing them with vital information about government policies and plans 

through its Ebyobufuzi (government policies) programme. Musubika writes: 

This knowledge of these policies has given them a voice to air out their 

concerns on what they think about some of these government policies 

especially the Universal Primary Education, which they all thanked the 

government for but wished that the government would increase the quality of 

education facilities and increase teachers’ salaries so that they could be 

motivated to teach their children. (Musubika, 2008 p. 99) 

Overall, radio plays a significant role in enhancing women's participation in rural 

development initiatives. It provides a wide reach, low cost, and the ability to 

communicate while engaging in other activities. Radio programming can inform, 

educate, and empower women, while also mobilising them to take collective action. 

By providing access to information, facilitating discussions, and giving women a 

platform to express their views, radio contributes to women's inclusion, 

empowerment, and the improvement of their socio-economic conditions in rural 

communities. 

2.3 Challenges that hinder radio’s efforts in facilitating women’s participation 

in development initiatives in rural areas 

Research shows that radio faces major challenges in promoting women's participation 

in development initiatives, especially in rural areas. One of the main reasons why 

many radio stations in rural areas struggle to promote women's participation in rural 
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development initiatives has to do with the issue of economic sustainability. Myers 

(2009), for example, points out that impactful educational dramas, which require the 

maintenance of dedicated teams of staff, actors, technicians, editors, vehicles, fuel, 

etc., are too expensive for local production and are therefore produced by separate 

production houses and funded by donors. Dramas are an important tool for mobilising 

rural women. Unfortunately, as mentioned earlier, it is difficult for broadcasters to 

air them if there are no donors.  

Studies by (Lowe, 2018; Made and Lowe, 2009; Rabe, 2006; Rodny-Gumade, 2015) 

show that patriarchal attitudes and beliefs, the gender pay gap, harassment of female 

journalists, and balancing a successful career and family prevent women from 

advancing in their careers. Women are often assigned 'soft' subjects such as family, 

lifestyle, fashion and art. Men are responsible for the 'hard' news, politics and 

business. However, Kangas et al. (2014) claim that women on radio are more likely to 

serve as positive role models, gain women's trust as sources and interview partners, 

and appeal to a female audience.  

On the issue of marginalisation, Premlata and Tanuja (2018) point out that most radio 

programmes focus on the marginalisation of women in society and that little attention 

is paid to hardworking women. This directly affects their participation in many 

development projects as they are unable to market their skills themselves. 

Inequality is also widespread outside of radio. This is well documented in the work of 

the FAO Dimitra project: 
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Despite restrictions on their rights to own, use and inherit land, women own 

just 1% of land. Women have access to only 10% of the credit granted to small 

farmers and to 1% of the credit awarded to the agricultural sector. (FAO-

Dimitra, 2011, p.18) 

In addition, Klaa (2020) notes, “African women suffer from social and economic 

insecurity, living under severe psychological and economic pressures as a result of 

bearing the brunt of family affairs” (Klaa, 2020, p.1). These inequalities in society 

have a negative impact on radio's efforts to promote women's participation in 

development projects. Equal access to land, agricultural services and financial 

services would make it easier for radio to support women. 

 

In addition, the low level of education of rural women hinders radio's efforts to 

promote their participation in development projects. Some of the development 

programmes that might encourage their participation in development projects are 

broadcast in English. This means that illiterate women in the region are excluded 

from listening to such programmes. This limits their ability to contribute to rural 

development. FAO-Dimitra, 2011 recognises this; “women’s limited access to 

education … reduces annual growth rates by 0.8%” (FAO-Dimitra, 2011, p.18). 

 

While radio coverage is extensive in most parts of Uganda, listenership among rural 

women in remote parts of the country is generally lower than that of men. According 

to BBC Media Action's research on Uganda's media landscape (2019), 90.5 per cent of 

men listen to radio, compared to only 68 per cent of women. There are many reasons 
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for the low listening rates, including the nature of their work and lack of access to a 

radio, as well as the fact that they cannot choose which programmes they listen to 

when male family members are present (Gilwald et al., 2010). As a result, it is 

difficult for most rural radio stations to reach the hardworking women who live in 

remote centres with limited radio access.  

Moreover, there are few radio programmes aimed directly at women, and little 

attention is paid to the poorest (Adamou et al., 2014). Therefore, their voices are 

hardly heard in the development issues discussed on the radio. 

A study by Marachtho (2017) found that women are afraid to participate in discussions 

about development projects. She writes, 

They do not have a full understanding of how the media can facilitate their 

work, and hence lose out on opportunities to either mobilise followers or 

influence the targets of their marginalisation. Women’s refusal to participate 

when given the opportunity appeared to be largely driven by fear (Marachtho, 

2017, p. 2016). 

In summary, there are a number of problems that hinder rural radio stations in their 

efforts to promote women's participation in development. Some of these problems are 

economic adversities, inequalities, marginalisation, listenership and language 

problems. The next section of the literature will explore how some of these problems 

can be solved.   
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2.4  Ways of addressing the challenges facing the radio while facilitating 

women’s participating in development initiatives 

As we mentioned earlier, financial sustainability is a complex issue with many 

challenges. These challenges include hiring and paying qualified staff to bring 

development programmes to women's ears, as well as maintaining the station's 

equipment. For this reason, Jennings (2015) suggests that radio stations apply for 

grants and loans from the government and development-oriented institutions. UNESCO 

(n.d.) cautions however, that such funds should be administered by an independent 

body and should be specifically targeted at the growth and development of the sector 

to avoid political pressure and influence. Another way for radio stations to improve 

their financial sustainability is to increase their advertising revenue. The BBC (in 

Myers, 2009) comments on this as follows:  

‘Fledgling radio stations need expertise in selling and attracting advertising, 

and this needs to be backed up by advertising research, based on financial 

estimates in order to make a persuasive case,’ (p. 35).    

Promoting women's participation both 'in' and 'on' air could improve their participation 

in development. Their participation in the radio shows gives them an opportunity to 

voice their views on development issues - working directly in the station, sending 

messages, or being invited to take part in the discussions as guests. According to a 

study by Abiya (2015) in Northern Kenya using Serian radio, participation in 

programmes by women increased their confidence and gave them control over issues 

that affected them. Among these issues are land ownership, marginalisation, health, 

and education.  
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Participatory communication is an important aspect of any development struggle. 

Therefore, in order to get the diverse views of members, it is important for radio 

stations to introduce a participatory communication process through an interactive 

dialogue system so that members can critically express their thoughts about their 

needs in relation to development (Freire, 1970). 

According to Sewlal (2014), radio stations should not be seen as islands, but as a 

bottom-up communication institution that encourages key stakeholders to participate 

in decision-making. Listener clubs are one method by which radio stations can offer a 

participatory mechanism. Members of listeners' clubs can listen to radio programmes, 

discuss the content and put what they learn into practice (FAO-Dimitra, 2011). A 

listeners' club is seen as a source of knowledge, a decision-making tool, a source of 

self-determination and a negotiation tool (Madeleine and Jiyane, 2019, p.53). 

Increasing the number of targeted radios programmes specifically for women can help 

improve radio efforts to promote women's participation in development projects. A 

study by UNESCO (2018) on the radio "Ijwi ry'Umukenyezi" (Women's Voice) in Burundi 

shows that radio programmes with a specific focus have the potential to challenge 

male norms as well as the appalling tolerance of gender-based violence (UNESCO, 

2018, p. 2). 

Awareness raising can also help strengthen radio’s efforts in facilitating women’s 

participation in development in the region. For instance, Heywood and Ivey, 2021, 

suggested that radio stations should adopt the concept of 'awareness raising' so as to 

curb the issue of marginalisation of women. According to the duo, awareness raising 
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involves a call to action over the radio on behalf of listeners" (Heywood and Ivey, 

2021, p. 14). According to Madeleine and Jiyane (2019) awareness can also be 

achieved through:  

Door-to-door community visits where women are sensitised through dialogue. 

Awareness campaigns may also take the form of information awareness to 

women on issues that they need to exercise their rights on such matters as 

children’s rights, personal laws, and laws of inheritance, dowry, polygamy, 

early marriage, divorce and custody of children. The campaigns may also take 

the form of communicating important legal, human and socioeconomic topical 

issues to the women such as social change, gender sensitivity, women’s rights, 

personal and family hygiene, farming, poultry, and other agricultural related 

issues relevant to subsistence farmers and health issues. (Madeleine and 

Jiyane, 2019, p.53) 

An important implication here is that Voice of Kigezi listeners should be educated on 

issues related to women's marginalisation by sharing important information related to 

attitudes, behaviour and knowledge. 

Radio stations in rural areas need to strengthen their partnership with governmental 

and non-governmental organisations working for women's empowerment. Duflo (2012) 

writes in this regard: 

There is a bidirectional relationship between economic development and 

women’s empowerment defined as improving the ability of women to access 

the constituents of development—in particular health, education, earning 
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opportunities, rights, and political participation. In one direction, development 

alone can play a major role in driving down inequality between men and 

women; in the other direction, continuing discrimination against women, 

hinder development. Empowerment can accelerate development (Duflo, 2012, 

p.1053).  

Ensuring women's sexuality, health and rights (IPPF, 2020) in the region through 

partnerships with health and rights organisations is also necessary to promote 

women's participation in development efforts in the region. The point is that it is 

easier for radio to mobilise powerful women to participate in development efforts in 

the region than women who do not have as much power. 

It is also time for rural radio stations to invest in Internet-based tools to mobilize and 

encourage women to participate in local development projects. A study by Oreoluwa 

(2013) in Nigeria found that rural women can use social media to interact with radio 

programs by sharing their favorite station's Facebook page with friends and posting 

radio messages as status updates. Although many rural women have difficulty using 

social media due to access and maintenance issues, the few women who can access 

and use online platforms can impact the lives of other women by sharing their 

experiences. 

Since most rural women do not know English or other foreign languages, rural radio 

stations should provide development programmes in local languages. This will bridge 

the language gap and reach a wide audience. Madeleine and Jiyane (2019) note that 

by using local languages, these radio stations encourage community participation and 


