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Operational Definition of Terms

Mental Health: Mental health is a robust state of internal balance that enables individuals to

utilize their capabilities in alignment with society’s shared values

Mental Health Awareness: Involves understanding the actions of others, which serves as a
guide for one’s behavior. In this study, awareness pertains to an individual’s ability to

recognize and respond to events related to their mental health.

Communication Campaigns: Consists of coordinated messages or promotional efforts

deliberately planned to achieve specific goals or objectives
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Abstract

The purpose of the study was to investigate the impact of Strong Minds' "Break the Chains"
campaign on enhancing mental health awareness and mitigating stigma among women in
Uganda. The specific aims included assessing the extent of exposure to campaign messages,
evaluating their effect on participants' understanding of mental health, and examining shifts
in attitudes toward stigma. Guided by the Health Belief Model, the research utilized a
descriptive and qualitative methodology. Data were collected through comprehensive key
informant interviews and structured focus group discussions, with participants selected via
non-probability sampling techniques. The findings revealed that the campaign successfully
engaged women through various channels, including community outreach efforts, radio
broadcasts, television programming, and informative promotional materials, thereby
increasing the visibility of mental health issues. The active participation of community
leaders and local influencers was crucial in empowering women to address mental health
challenges and reduce the associated stigma. In conclusion, the study recommends that health
communication initiatives adopt a holistic perspective, viewing health as an interconnected
system. By promoting collaboration among diverse stakeholders, the effectiveness of such
campaigns can be significantly enhanced, leading to more profound impacts within the

targeted communities.
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Chapter one

Introduction

1.1 Chapter Overview
This chapter presents the study's background, emphasizing that effective

communication is crucial for promoting healthy public behavior changes. It details the

problem statement, the study's purpose, objectives, research questions, and scope.

1.2 Background to the Study

Globally, health is viewed as more than merely the absence of disease (Adepoju,
2017). The World Health Organization (WHO, 2013) defines health as a complex and
multifaceted concept encompassing individuals' or communities' complete physical,
mental, and social well-being. The WHO Ottawa Charter for Health Promotion reinforces
this perspective by stating that health reflects the quality of life available to individuals
and society (WHO, 2013). Health is integral to a society's cultural, social, political, and
economic well-being (Nwankwo et al., 2019). Wass (2000) argues that these factors
influence societal well-being, impacting health improvement initiatives. Consequently,
Ibrahim, Odigie, Aliyu, and Abubakar (2019) assert that the relationship between health
and these societal characteristics necessitates a holistic approach to healthcare

development and promotion.

In developing countries, especially in Africa, healthcare is regarded as a social
good, with the community responsible for providing it to individuals (Tabish, 2019). This
places a significant burden on governments in addressing health challenges. With limited

financial resources to effectively invest in the health sector, WHO (2021) suggests that



developing nations should prioritize preventive healthcare. This shift has rendered health
communication a vital initiative for tackling health issues in these regions (Bancalari et

al., 2024).

Mental health has emerged as a significant challenge where effective health
communication can be crucial (Kreuter et al., 2013). In 2022, it was reported that 12% of
the global population experienced mental health disorders (WHO, 2023). Vulnerable
groups include women, youth, older people, and children (Ramana & Rani, 2015). In
Uganda, the Ministry of Health and the Uganda Counselling Association estimate that
approximately fourteen million Ugandans are facing various mental health disorders
(Ministry of Health, Report, 2024). Women particularly face higher risks due to domestic
violence, poverty, and cultural alienation, while youths are often impacted by substance
abuse (Nsereko et al., 2011). Despite the establishment of mental health treatment
centers, the prevalence of mental health issues in the country continues to rise (Okan et
al., 2020). Health communication campaigns have been developed to educate better and
raise awareness regarding mental health challenges (Tulibaleka et al., 2021; Johnson et

al., 2009; Fallers, 1961; Elizabeth et al., 2022).

Uganda has a diverse population with varying cultures, languages, beliefs, and
orientations (Tulibaleka et al., 2021). This diversity underscores the necessity to
understand how health communication campaigns operate within a culturally sensitive
context (Nsereko et al., 2011). The Break the Chains Campaign, implemented by Strong
Minds Uganda, offers a unique opportunity to examine the role of health communication
campaigns in promoting mental health awareness. This campaign specifically aimed to

raise awareness about mental health issues and reduce stigma among women in Uganda.



By analyzing this campaign, the current research seeks to contribute valuable insights

into the intersection of mental health and communication strategies.
1.3 The Break the Chain Mental Health Communication Campaign

The Break the Chain mental health communications campaign implemented by
Strong Minds Uganda aimed at raising awareness about mental health and reduce stigma
through radio, and television broadcasts, social media , and community outreach and
engagement campaigns. Launched in 2018 to coincide with World Mental Health Day,
the campaign sought to promote good mental health practices, and encourage open
conversations about mental illness (Strong Minds Uganda Report, 2023). The primary

objectives of the Break the Chain campaign were:

e To promote good mental health practices, and reduce stigma around
mental health

e Encourage open conversations about mental health, and provide a platform
for people to share their experiences

e Provide mental health tips and messages to the public through radio, and
television broadcasts, social media posts, community and outreach

engagements.

Operationally, the campaign was implemented through a combination of radio, and television
broadcasts, social media engagement and community outreach engagements. Strong Minds
Uganda partnered with local radio stations such as Capital, CBS, and Beat FM, to broadcast
mental health messages and tips. The organization also encouraged the audience to share
social media graphics. The Break the Chain campaign was launched in 2028 and ran for 30

days, coinciding with World Mental Health Day on October 10". The campaign featured



daily broadcasts and social media posts, community engagement campaigns throughout the

month, providing a platform for people to share their mental health experiences, and stories.
1.4 Context of the Study

The study aimed to comprehensively examine the effects of Strong Minds' "Break the
Chains" campaign, specifically designed to enhance mental health awareness and reduce
stigma in Uganda. Focused primarily on women, the campaign utilized various outreach
strategies, including community workshops, educational materials, and support groups, to
address mental health misconceptions. By assessing the campaign’s impact, the study sought
to identify measurable improvements in participants’ understanding of mental health issues

and a notable decrease in the associated stigma within their communities.

1.5 Problem Statement

Mental health challenges significantly burden women who are often victims of
domestic violence, as well as those facing higher levels of poverty, cultural alienation,
childbirth, and unpaid family responsibilities (WHO, 2013). A review of empirical
studies on mental disorders shows that symptoms of depression, anxiety, and other
psychiatric and psychological issues are more prevalent among women globally (Belle et
al., 1990). In Uganda, the rise in mental health issues among women is alarming despite
government efforts to establish treatment and counseling centers. To complement these
initiatives, non-governmental organizations are launching communication campaigns to

raise awareness about the diverse consequences of mental health problems.

According to a survey conducted by the Uganda National Bureau of Statistics in

2021, there was an increase in reported suicide cases between 2021 and 2022. The



Ministry of Health (2023) indicates that young people aged 10 to 24 represent a
significant portion of the population, and they are confronting substantial mental health
risks, including depression and substance abuse. This situation underscores the urgent
need for targeted mental health strategies and practical communication efforts. According
to Kiwanuka-Tondo, Hamilton, and Jameson (2009) and Kiwanuka-Tondo and Snyder
(2002), many African countries, including Uganda, adopted a multi-sectorial approach
towards health communications characterized by an alliance among the private sector,
communities, cultural groups, religious institutions, government agencies, and non-
governmental organizations. Strong Minds Uganda's approach to the Break the Chains
mental health communications campaigns seems like this approach. This study thus
sought to examine the role of Strong Mind Uganda’s “Break the Chains” health
communications campaign in raising awareness about mental health and reducing stigma

among women in Uganda.

1.6 The Purpose of the Study

The purpose of the study was to examine the role of Strong Minds Uganda’s
“Break the Chains” mental health communication campaign in raising awareness about

mental health and reducing stigma among women in Uganda.

1.7 Specific Research Objectives

1. To examine the level of exposure to the "Break the Chains” campaign
messages about mental health and stigma among women in Kampala. —
2. To examine the impact of the "Break the Chains” campaign messages on

women's understanding of mental health and stigma. —



3. To investigate changes in attitudes and perceptions regarding mental health

and stigma among women in Kampala after exposure to the campaign messages.

1.8 Specific Research Questions

1. What was the level of exposure to the "Break the Chains" mental health
communication campaign messages?

2. To what extent did the Break the Chains campaign messages affect women’s
understanding of mental health and stigma?

3. What changes in attitudes and perceptions occurred after exposure to the

campaign messages?

1.9 Justification of the Study

Concerns are growing about the number of women affected by mental health
challenges in Uganda (Sang, 2015). Significant data indicate that many women
experience mental depression while existing studies primarily focus on medical treatment
and psychological aspects of mental health (Kandula et al., 2012). Although the
government has implemented counseling and treatment measures (Nsereko et al., 2011;
Dutta, 2007; Shaw et al., 2009), these efforts have not effectively reduced the incidence
of mental illnesses among women. Therefore, an intervention such as a communication
campaign is needed to change attitudes and perceptions while sensitizing the public about
mental health issues. The promotion of good mental health is essential to prevent and
reduce illnesses and their associated stigma among women (Nsereko et al., 2011).
Women face significant pressures in their daily lives, making it challenging to cope with
stress, which can lead to depression and other mental disorders (Mpanza, 2014). The

outcomes of this study will provide insights into the role communication campaigns play



in creating mental health awareness. Additionally, it will contribute to understanding

mental health awareness through health communication campaigns.

1.10 Significance of the Study

The findings and recommendations from this study will benefit the government,
non-governmental organizations, the Ministry of Health, and other health stakeholders in
their public health campaigns. The insights gained will assist them in designing more
effective and proactive health communication initiatives to raise awareness about mental
health issues among women in Uganda, caregivers, and the community. Moreover, this
study provides the necessary knowledge for organizations, governments, health experts,
and institutions advocating for good mental health and reducing stigma. It will help
identify the appropriate communication strategies, messages, channels, and language for
their health campaigns to influence behavioral change among women. The
recommendations also aim to prompt a shift in policy from treatment-focused approaches
to preventive healthcare, mental health education, and awareness. Overall, this study will
enhance understanding of the importance of communication campaigns in promoting
mental health awareness in Uganda, particularly as mental health concerns are

increasingly recognized.

The role these campaigns play cannot be overstated. This research also establishes
a foundation that may inspire interest in other countries where mental health remains a
pressing issue. Additionally, various stakeholders—including government entities, media
owners, managers, experts, donors, citizens, and policymakers—will benefit from the
findings. For instance, health communication campaigns can use these findings to

improve their programs and effectively engage target audiences.



1.11 Scope of the Study

This study was conducted in Kampala, the capital of Uganda, located in the
central region and bordering Wakiso district on all sides. According to the 2024 Uganda
National Population and Housing Census report, Kampala has an estimated population of
4 million and an area of 189 square miles. It is one of Uganda's most densely populated
cities, with a population density of 100 persons per hectare and a population growth rate
of 2.75%. The city is divided into five municipalities: Central, Makindye, Nakawa,

Rubaga, and Kawempe.

The study focuses on the role of communication campaigns in promoting mental
health awareness in Uganda, specifically examining the "Break the Chains™ mental health
communication campaign implemented by Strong Minds Uganda. Thus, the research is
limited to evaluating how communication can enhance mental health awareness, with the

"Break the Chains" campaign serving as the central focus of the investigation.

1.12 Limitations and Delimitations of the Study

Identifying the study participants, particularly women, who were the primary
focus of the communication campaign, posed a challenge. Through the communications
manager of Strong Minds Uganda, women community leaders and Village Health Team
(VHT) personnel were identified to introduce the participants to the researcher.
Additionally, a time constraint affected the study since the university required the
researcher to conduct and report findings within a specific timeframe. This limitation

restricted the number of participants that could be enrolled to gather comprehensive data.



Nevertheless, the researcher collected as much data as possible through key informant

interviews.

1.13 Definitions of Terms

Mental Health: Mental health is a robust state of internal balance that enables
individuals to utilize their capabilities in alignment with society’s shared values. These
abilities include recognizing, expressing, and regulating one’s emotions, empathizing
with others, being adaptable, coping with complex life situations, fulfilling social roles,
and maintaining a harmonious relationship between body and mind, all of which
contribute to an internal state of balance (Galderisi et al., 2015). In this study, "mental
health" refers to an individual’s capacity to manage their emotions for balance and to

realize their potential.

Mental Health Awareness: According to Reinhardt, Mletzko, Drachsler, and Sloep (2012),
awareness involves understanding the actions of others, which serves as a guide for one’s
behavior. In this study, awareness pertains to an individual’s ability to recognize and respond
to events related to their mental health. The concept of awareness was used to examine the
women’s recall of the campaign, their understanding of mental health symptoms, and their

knowledge of when and where to seek help.

Communication Campaigns: According to Atkins and Rice (2013), a communication
campaign consists of coordinated messages or promotional efforts deliberately planned to
achieve specific goals or objectives. In this study, "communication campaign™ refers to the
messages and language used by the "Break the Chain™ communication campaign to raise

awareness about mental health among women in Kampala



1.14 Chapter Summary

Chapter One introduces the study's background, problem statement, purpose,
objectives, research questions, justification, and significance. This chapter also outlines
the research scope, limitations, delimitations, and definitions of key terms and concludes
with a chapter summary. Chapter Two will include a literature review on the same topic

based on the work of other scholars and researchers.
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Chapter Two

Literature review and theoretical framework

2.1 Introduction

A significant amount of research has been conducted in the fields of health
communication (Hornik & Yanovitzky, 2012; Ferrelly, Haviland, Messeri, & Healton,
2012; Mwaikambo, Speizer, Schurmann, Morgan & Firkee, 2012; Kumanyika, Parker &
Sim, 2012), as well as the design and dissemination of social messages (Wakefield,
Loken, & Hornik; Abroms & Maibach, 2017). This body of work, undertaken by
professionals, academics, and experts in communication, provides a rich legacy of
literature for arrent and future researchers to explore new dimensions within this field.
This chapter comprehensively reviews the relevant literature related to this study. It will
address critical issues surrounding definitions and evolutions of health communication,
communication campaigns, mental health programming, strategies in mental health
communication, cultural considerations in health communication, and the impact of
culturally adapted communication campaigns on mental health awareness, among other
topics. Thechapter begins by reviewing various aspects of health communications and

their implications for public health awareness.

2.2 Health Communication:

Definitions and Evolutions The early concept of health communication, as
described by Ratzan, Payne, andstip (1996), encompasses the human, physical,
occupational, and intellectual aspects and the emotional dimensions that contribute to an

individual's overall welbeing. Thomas (2006) reinforces this perspective by stating that
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